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What we will cover

• What makes a good poster

• Tools to develop a poster

• Promoting and presenting your poster



What is a poster?

It’s not a bottomless pit 
where you dump 
everything about a given 
topic or piece of work!

A poster is a visual abstract of your 
research, project, organisation or 
initiative…



Posters of congress abstracts



Advantages and disadvantages of 
poster presentations

Advantages Disadvantages

Enables two-way dialogue 
about a particular topic.

Great for networking.

Visual communication.

Can be time-intensive to 
design and expensive to print.

Can be considered less 
formal/professional than oral 

presentations.

Can be difficult to transport.



A four-stage process

Setup and sizing

Core ingredients

Design

Review and next 
steps



1. Setup and sizing: Poster size

• Check for available presenter 
guidelines.
• Poster hanging board size.
• Poster size (typically A0/A1) and orientation (portrait or 

landscape).
• A0 841 x 1189 mm
• A1 594 x 841 mm
• A2 420 x 594 mm
• A3 297 x 420 mm
• A4 210 x 297 mm

A0A1
A2

A3
A4



1. Setup and sizing: Poster size

• Identify an existing template, or
create your own.

• Ensure the document is the correct 
size at the outset.
• Setting up posters in A4 ‘normal’ paper size, and then 

attempting to print at A0 will result in a poor resolution –
with the poster looking ‘unclear’ and ‘pixelated’.



2. Core ingredients: Know your audience

• Patients/carers
• Academic/

healthcare 
professionals
• Policy makers
• Multiple 

audiences



2. Core ingredients: Contents

• Title
• Author(s) and 

affiliation(s)
• Introduction 
• Aims/objectives
• Materials and methods
• Results
• Conclusions
• Acknowledgments



2. Core ingredients: Storyboarding

• There’s no need for 
content/data at this stage.

• Rather, visualise 
dimensions and where you 
want to place things.

To start off, begin with pen and paper! Design the first, rough 
visualisation of your poster.



3. Design: Layout 

• Let it breathe
• Don’t overload the poster.

• Keep things aligned
• Invisible grids help to 

provide a professional look.

• Guide the reader
• People’s natural tendency 

is to read from left to right, 
then top to bottom.



3. Design: Layout (#betterposter) 

Source: YouTube/Mike Morrison



3. Design: Proportions and sizes 

• The proportions of each 
section of the poster will 
depend on the need for the 
poster, as well as the 
content.

• In general, the results and 
conclusions are key sections 
of any poster – particularly 
the take home messages.



3. Design: Fonts

• The largest possible fonts
• A rule of thumb is that 30 pt is 

visible from 1.8 metres. 

• Good or bad fonts can make 
or break a poster
• Be consistent. 
• Use two complementary fonts.
• Avoid word art.

Good title
Good body text

Bad title
Bad body text



3. Design: Colours

• Don’t be afraid of using background colours, with 
text in boxes – colour can help to attract people to 
the poster.

• Font colour must contrast highly with its 
background.
• Consider people who may not be able to distinguish 

between colours, and those who have dyslexia (e.g. light 
but not white background).

• Beware of subconscious messaging with the colours 
you select (e.g. red can induce anxiety, green can 
convey relaxation).



3. Design: Visuals 

• Use good quality images with the correct 
permissions

• Use consistent colours and fonts with 
graphs and figures

• Visuals 
should 
enhance the 
poster message



4. Review and next steps 

• Send your poster to colleagues for comment.
• Print out your poster (on A4) to spot easy mistakes.
• Find a printing service to print your poster (if face-to-face).

• Think about paper type (e.g. gloss, matte, laminated, fabric).
• Look around for the most cost-effective/convenient option.

• Use a cardboard/plastic tube to transport your poster, or use 
fabric for a more convenient option.

Critiquing a 
draft Printing Travelling and 

presenting



Find what works for you

Microsoft 
PowerPoint

Pros: Popular program, user-friendly tools, accessible on Mac/PC.
Cons: Expense if organisation doesn’t provide the program.

Pages Pros: User-friendly interface and tools.
Cons: Accessible only to Mac users.

Canva
Pros: User-friendly interface and tools, accessible across multiple 
platforms, online storage, templates, free options.
Cons: Limited tools on the free package, requires internet access.

Other examples include: Adobe InDesign, Adobe Illustrator and Scribus. 



Top tips for presenting

Poster sessions are great places for networking, so take business cards 
or leaflets with you in person, and make sure to be ‘by your poster’ 

if the conference is online.

Know your poster! You only have a small amount of time to engage 
people. Keep it concise, but informative, and don’t forget to emphasise 

your key messages!

Provide handouts of your poster or a QR code for people to access the 
poster after they walk away (physically or virtually)!

Think about online promotion too, storing on your organisation website, 
or repositories like ResearchGate and FigShare.



“Even 
perfection has 
room for 
improvement.”




